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* Vox has been named the No. 1 student-produced magazine in the country by the Association for  
Education in Journalism and Mass Communication for three of the past five years. 

Vox magazine is ... 
< Columbia’s leading source of entertainment news 

< Distributed on three college campuses (MU, Stephens, Columbia)

< Aimed at Columbia’s vibrant youth and young adult market

< Definitive, comprehensive, citywide and progressive

< A product of the Missouri School of Journalism

< The best magazine produced by students in the United States *

VoxMagazine.com is ... 
< Home to Columbia’s biggest restaurant guide

< Where to find movie times, concert previews, music and movie reviews and event listings

< Where you’ll find reader-submitted reviews of local bands, bars, and restaurants

< Updated weekly with stories that don’t appear in print

< Visited more than 14,000 times a month

< Where to go to know where to go
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* Vox can print full color on every page, with no placement restrictions. 

Where’s Vox? 
< On the Web, at VoxMagazine.com
< In print Thursdays, with more than 12,500 copies inserted in the Missourian  

and distributed at 230 locations 
< On MU’s campus, with exclusive distribution rights at 86 locations, including  

residence halls, fraternities, sororities and classroom buildings
< At 58 downtown locations, including coffeshops, bars, restaurants and clubs
< At 86 other spots in Columbia, including Stephens and Columbia colleges
< Where your customers make entertainment decisions

What does it cost to advertise in print? 
AD SIZE

Full page

Half page

Quarter page

Eighth page

Sixteenth page

Color cost*

OPEN

$480

$275

$175

$90

$60

$100

6 WEEKS

$450

$245

$150

$80

$55

$75

13 WEEKS

$425

$230

$125

$75

$50

$50

26 WEEKS

$400

$215

$115

$70

$45

$25

39 WEEKS

$375

$200

$105

$65

$40

$10

50 WEEKS

$350

$185

$99

$59

$35

Free

Full Page  
9.67” x 11.375"

Half Page  
9.67” x 5.583"

Half Page  
4.77” x 11.375"

Quarter Page  
4.77” x 5.583"

Eighth Page  
4.77” x 2.71"

Eighth Page  
2.32” x 5.583"

Sixteenth Page  
2.32” x 2.71"

What about preprinted inserts? 
< Vox charges $38 per thousand copies for the full press run, or $40 per thousand for 

zoned inserts. We can zone inserts for campus, downtown, or other locations.  
Lower rates available with a signed contract. Call for details. 
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Visitor stats for VoxMagazine.com
< The Web site has more than 14,000 unique visitors a month, who spend 

an average of 6:35 on site*
< More than half of all visitors are from Columbia, and more than 40% of 

those visitors are repeat visitors 
< The most visited pages are the home page, with movie times and event 

listings, and the restaurant guide 

* Web statistics for Vox and other Missourian products are tracked by Google Analytics

Story page ad rates
< Medium rectangle ads are 

300 pixels wide and 250 
pixels deep. Ads may rotate 
with up to three other ads.

< Standard rate:  
$40/month

< No rotation:  
$90/month

< Top spot, no rotation:  
$130/month

< Print/Web discount:  
Take 30% off your Web ad 
cost when you buy both a 
print and a Web ad

Medium 
rectangle: 
300x250

Medium 
rectangle: 
300x250

Medium 
rectangle: 
300x250
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Homepage ad rates
< Homepage ad spaces  

include medium  
rectangles, small  
rectangles and  
sponsorship micro bars. 
Limit three advertisers 
for rotation.

< Medium rectangle rates:
	 Standard rate: $150/month
	 No rotation: $400/month
	 Top spot, no rotation:  

$500/month

< Small rectangle rates: 
	 Standard rate: $80/month
	 No rotation: $200/month

< Micro bar (88x31) rates: 
	 Standard rate: $30/month
	 No rotation: $80/month

< Print/Web discount: 
	 Take 30% off your Web ad 

cost when you buy both a 
print and a Web ad
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